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Vote Homes
Engaging Candidates in 2022



Welcome 
Libby Murphy

Minnesota Housing Partnership



Nonprofits and Candidate Engagement 

Marie Ellis
Public Policy Director, Minnesota Council of Nonprofits 



Candidate Engagement

• Raise housing as a priority 
issue

• Educate decision makers



Candidate Questionnaire

• Education
• Learn about them
• Make them aware of  you and the issues important to you



2022 Candidate Questionnaire

• 8 questions
• 210 house candidates
• 66 senate candidates
• Aug 16 –Oct 21
• Questionnaire, resources, 

responses, and promo toolkit 
on MHP's website



Impact

• Educates voters
• Raises profile of issues

• Biggest bonding investments 
during 2020 election season.

• Informs follow up
• Voter guides, town hall/forum 

questions, further education, 
direct lobbying



Promoting/Using the Questionnaire

• Get the word out
• Ask candidates to respond

• Make it your own
• Publicly thank
• Read responses and follow up



Promo & Social Media Toolkit

• Support you in engaging 
your networks and directly 
with candidates

• Intended to provide cut-and-
paste content

• Download the toolkit on the 
questionnaire webpage



Promo & Social Media Toolkit

Inside the Toolkit:
• Hashtags

• #VoteHomes2022
• #mnleg

• Shortened Key Links
• https://bit.ly/VoteHomes2022

• Sample email
• Sample blog
• Social media posts

https://bit.ly/VoteHomes2022


Other ways to engage candidates

• Host a tour
• Host a "town-hall" style meeting
• Attend meetings, town-halls, and forum to ask questions
• Produce and share voter guides
• LTEs
• Social media



Partner Spotlight
Ben Helvik Anderson

Vice President of Policy and Organizing, Beacon Interfaith 
Housing Collaborative



Additional Resources

• Minnesota Housing Partnership
• mhponline.org/resources-for-advocacy

• Habitat for Humanity of Minnesota
• hfhmn.org/advocacy

• Minnesota Council of Nonprofits
• www.minnesotanonprofits.org

• Our Homes, Our Votes
• www.ourhomes-ourvotes.org


